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Department of
Parks and Wildlife

This guide has been produced to ensure the Department of Parks and Wildlife’s visual identity is consistent in
all applications (including in publications, stationery, email, advertising and on the internet).

The department’s visual identity consists of the WA State Government Badge and the department name and symbol.
This should always appear as shown in this guide, with no alterations allowed. The logo must not be digitally altered,
adapted, or changed in any way, and it must retain its original colours and proportions.

Electronic versions of the logo can be requested from Director Strategic Development and Corporate Affairs (SDCA),
with the relevant director’s approval by emailing directorSDCA@dpaw.wa.gov.au.

This Corporate Style Guide is available from the Strategic Development and Corporate Affairs site on the intranet.

Any use of the elements except as described in this style guide must be approved in advance by the Director SDCA (or
designate).
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Logo

The WA State Government Badge, department name and symbol as shown below is to be used on all publications, with
some alternative logo variations for some publications, stationery, advertisements, signage and corporate apparel as

outlined in this guide.
The Parks and Wildlife corporate identity has several layout formats with the version as shown below being preferred.

WA Govt Badge The department’s full name

| | | ' bottlebrush
Arial plain font

| l

Department of
Parks and Wildlife

I I

text: Arial bold font

WA Govt Badge and the department’s name: Ink colours Symbol:
Spot colour: PMS 647 Process colour: ¢100, m63 y14, k14 Ink colours as
shown below

Logo symbol
This symbol is a stylised representation of a bottlebrush, or callistemon, a group of native plants which include some only

found in Western Australia. The orange colour also references the WA Christmas tree, or nuytsia. The Parks and Wildlife
symbol is to be used as part of the department’s corporate identity where outlined in this guide.

The symbol is an integral part of the overall marketing and communications strategy for Parks and Wildlife, and is important
in ensuring the public can readily identify department personnel and communications relating to the natural environment and

conservation.

The symbol must appear as specified in this style guide when used with the department’s logo.

Spot colour: PMS 144

Spot colour: PMS 647
Process colour: m50, y100

Process colour: c100, m69 y14, k14

Spot colour: PMS 7489
Process colour: €52, m12, y74, k8

(Logo 1) Parks and Wildlife logo — preferred version

Colour version preferred format: horizontal layout, at least 20mm deep, solid full colour version, not white - reversed out)

Department of
Parks and Wildlife

Mono version

Department of
Parks and Wildlife

All text and line art: 100% black as shown here; or for single colour artwork projects only — PMS 647, or other contrasting colour.
All solid colour with no screen tints allowed.
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(Logo 1) Parks and Wildlife logo - reversed out (white linework and text)

Reversed out (white) versions

These reversed out versions of the logo must be at a minimum depth of 15mm, with the preferred option being at least 20mm.

Colour version on dark background

Department of & /

Parks and Wildlife

All text and line art: white Symbol: colour fills as shown in above 1~

Mono version on dark background

Department of
Parks and Wildlife

All text and line art: 100% white or solid contrasting colour (no screen tints)

Logo size

For general use the logo size should be approximately 78mm wide, with the State Government Badge element 20mm with the
minimum distance between the department’s name and the symbol 10mm as shown below.

The logo’s minimum size is with an overall width of 60mm, with the minimum distance between the department’s name and the
symbol being 8mm as shown below. The logo should never be used smaller than this size, at which the State Government Badge is
15mm high.

If required smaller than this, just the words 'Department of Parks and Wildlife' should be used (see bottom of page).

_ 78mm el
A
rlli_nimurll

Srs Department of  “gane SES
Parks and Wildlife<«—-%

minimum

distance

15mm Department of Gon

Parks and Wildlife<—

60mm

Logo variations

The preferred format is as shown above (Logo 1), but there are other options (shown below and next page) for use when
the publication’s printed area is less than 60mm wide.

(Logo 2) Parks and Wildlife words only: two versions of layout as below, to be used when the printable area does not
allow for the logo to be used at its minimum allowed size of 15mm deep.

Department of Department of Parks and Wildlife, Western Australia
Parks and Wildlife
Western Australia
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Logo variations (continued)

(Logo 3) Parks and Wildlife logo: the WA State Coat of Arms and Parks and Wildlife name text only. This version is only to be
used for stationery and selected other communication materials. When used in this manner and for general use, the State Coat
of Arms should be used at approximately 20mm wide, but should never be less than 15mm wide.

Government of Western Australia
Department of Parks and Wildlife

Government of Western Australia
Department of Parks and Wildlife

Placement with other logos and Parks and Wildlife program branding graphic elements

The department logo is to always appear as the first (lead) agency on all department publications. Either above, or to the left
(as per example below) of the other agency logos.

western

D rt t of
epartment o - PUWEI‘

-
I
Parks and Wildlife ==

J -
ROYALTIES Ty
UM BLENONG L}

Some Parks and Wildlife programs and regional areas have their own graphic branding (see page 14). For all printed publications
and signage, these Parks and Wildlife program branding graphics must be used with the Parks and Wildlife logo in accordance
with the guidelines outlined in this document. The Parks and Wildlife logo is always to be positioned first on the left or above,
and proportionally be of greater or equal size to the graphic branding element. This is shown in the examples below:

Department of
Parks and Wildlife

Department of
Parks and Wildlife

WA Government co-badging for more than one government department

If the Department of Parks and Wildlife is appearing with other government departments, the logo is to appear as
below, as specified in the State Government Badge Style Guide. When used in this manner and for general use, the
State Coat of Arms should be used at approximately 20mm wide, but should never be less than 15mm wide.

v ¥ Depariment of Parks and Wildlife
Department of Parks and Wildlife e
i Department of Environment Regulation
Department of Environment Regulation ¢
GOVERNMENT OF

WESTERM AUSTRALIA

GOVERNMENT OF -+
WESTERN AUSTRALIA 15mm

20mm

Department of Parks and Wildlife
Depariment of Fire and Emergency Services
Depariment of Agriculture )

GOVERNMENT OF
WESTERN AUSTRALIA

-p
15mm
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Department stationery

Printed stationery

The department logo, as shown below, is to be used on all printed Parks and Wildlife stationery as arranged with
the contracted government stationery printing supplier. Print orders for letterheads, business cards and ‘With
Compliments’ slips can be made with the government print contractor, Quality Press, at www.qualitypress.com.au.

The font typeface is Arial and the ink colour is PMS 647.

No other logo or symbol, except the Parks and Wildlife symbol, is to be used on department stationery.

‘With Compliments’ slips example

Government of Western Australia
Department of Parks and Wildlife

Your Division Name Here

With Compliments

Your Street Address Here

Telephone: (08) Your Number Here Facsimile: (08) Your Fax Here

Postal address: Locked Bag 104, Bentley Delivery Centre, Western Australia 6983
www.dpaw.wa.gov.au

AOPAWND0D

Business card example

Government of Western Australia
Department of Parks and Wildlife
Your Division Name Here

Your Name Here
Your Job Title Here
Your Branch Here

Your Street Address Here

Post: Locked Bag 104, Bentley Delivery Centre, Western Australia 6983
Ph: (08) 0000 0000 Mob: 0400 000 000 Fax: (08) 0000 0000

Email: your.name@dpaw.wa.gov.au www.dpaw.wa.gov.au

= Business card at 100%

p7
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Printed stationery (continued)

A template for word processing, to be used with the printed letterhead, can be downloaded from the Strategic
Development and Corporate Affairs site on the intranet.

For all internal word processing, the body text font typeface is to be Arial, at approximately 12 point size.

Letterhead
fﬁi Government of Western Australia Your ref.
I,Lg‘ Department of Parks and Wildlife Ourref:
2 o Your Division Name Here Enquiries:
Phone
Fax.
Email:

Your Branch Name Here

Your Streel Address Here

Telephone: (08) Your Number Here Facsimile: (08) Your Fax Here

Postal address: Locked Bag 104, Bentley Delivery Cenltre, Western Australia 6983
wiww.dpaw. wa.gov.au

XDPAVLO00

p8
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Electronic stationery

The department logo, as shown below, is to be used on all electronic Parks and Wildlife stationery, which can be
downloaded from the Strategic Development and Corporate Affairs site on the intranet.

Fax cover sheet example

G
(‘—‘"E Governmenl! of Western Australia F
de | Department of Parks and Wildlife 3

{ -t x

SR 4 [Your Division Name Here]

Fax

Locked Bag104, Benlley Delivery Centre, Western Australia 6983
Phone: (08) [number] Fax: (08) [number]

www.dpaw.wa.gov.au
To: [Recipient's name] Fax: [Recipient's fax number]

From: [Your name] Tel: [Recipient's telephone number]

Date: [DDMMYYYY] Pages including this one: [Number of pages]

Re: [Subject of fax]

Dear [Recipient's name]
[Type fax body text here]

Yours sincerely

[Your signature]

[Your name}]
[Your job title]

Notice: The information contained in this cover sheet and attachments is confidential and is intended for receipt only by the person
and company named above. If you are not lhe intended recipient, please notify the sender and return or destroy this fax.
Duplication or further distribution by hardcopy, by el lic means or verbally is not permitted.

P9
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Electronic stationery (continued)

Internal memo

Department of Parks and Wildlife

.3, ' [Your Division Here]

Awen
lq'*"’ai Government of Western Australia

Day Month Year

Memo

TO:
SUBJECT:

Avrial regular approximately 11 pt

ssinnaee

p 10
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Electronic stationery (continued)

Media statement example

Department of Parks and Wildlife

gt
l{_}mai Governmenl of Western Australia
A

date

Media Statement

Headline

Medla contact: DPaW Media 9219 9999
www facebook com/dpawwa

CSWILDLIFE

Government of Western Australia

p 11
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Electronic stationery (continued)

Letterhead example

, R
I==30 Government of Western Australia Yourref.  [Recipient REF here]
Depariment of Parks and Wildlife Ourref  [Our REF here]
LM " [Your Division Here] Enquines  [Your name for enquiries here]

Phone; [Your phone number here]
Email [Your email address here]

[Recipient's title] [First name] [Surname]
[Job title]

[Organisation]

[Address 1]

[Address 2]

[SUBURB] [STATE] [Post code]

Dear [Recipient's title] [Surname]
[TYPE SUBJECT OF LETTER ON ONE LINE.]

[Type letter body text here.]

[Double click here to enter Header/Footer area] [Type in your branch name here]

Locked Bag 104, Bentley Delivery Centre, Weslem Australia 6983

Phone: (0B) [Your phone number) Fax (08) [Your fax number] Email: [name sumame]@dpaw.wa.gov.au
www,dpaw.wa. gov.au

wrperer
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Publications

The department’s logo must appear on the front of all publications and have a minimum height of 15mm as specified
on page 5. When appearing with other logos, it is to be positioned first—on the left or above—and be of greater or
equal size. The department’s logo is to appear at the base of all publications where possible.

Examples of publications

Brochures

Purnululu
National Park
Warld Heritage arca

Porongurup
National Park

Ningaloo Marine Park
_ Sanctuary Zunes - e
and Muiron Istands o - Management plans

Marine Management Areas

— g B8
- m - ooy B
| Barrow group

Perup nature reserves
management plan 72 il dralt management plan

Display banners

e LY AVIHE

AT AT e wy WA W dtaralTy gt i

"Munda Biddi

maps §, 7 and 8




Parks and Wildlife programs with separate brandings

Some Parks and Wildlife programs and regional areas have their own graphic branding. Development of these
variations on Parks and Wildlife's visual identity must be approved in advance by the Director, Strategic Development
and Corporate Affairs (or designate).

Examples of Parks and Wildlife programs with separate brandings

. w  eesés
o 7
|\
= - Nearer to Nature
= Buntine Marchagee
=1 Catchment

GREAT WESTERN m

WOODLANDS =

Pinnacles

DESERT DISCOVERY

In most cases, Parks and Wildlife program branding must be co-badged with the department’s logo, in accordance
with the guidelines outlined in this document (see page 6). For all printed publications and signage, co-badging is
required (see examples below).

On some saleable and promotional merchandise—such as hats, shirts, mugs, key rings and pens—the separate
branding graphic may be used without the Parks and Wildlife logo (see examples below).

Parks and Wildlife programs with separate graphic brandings require their own style guide (see examples below)
which sets out the way the branding is to be used in different settings and when co-badged with the Parks and
wildlife corporate logo and other visual identities.

Brochures
front panels

The
Great Wester Apparel
oo |
S

back panels

ands

Promotional merchandise
Postcards

e o

Style guides

e
P

| il

@By

Plew et boe bl e oe
Croaputaniiyg

‘ L —

]
WOCSLARE




Advertisements

All campaign and non-campaign advertisements must follow the guidelines set by the Department of the Premier and
Cabinet. The following are examples of advertisements. In liaison with Parks and Wildlife, the WA State Government
advertising contractor for non-campaign advertising, Adcorp, sets up most artwork for these advertisements as per
the guidelines.

Government of Western Australia
Deparimant of Parks and Wildlife

Seasonal opening of Summertime Track
(to Malimup) and Black Point Track

Oeeum ute quis hgrimus Abrpan|, M que Musats volonerum rehend i3 aul volupta archdit,
13 temped men pa ipae 0lorum tequl 0on i prarsh doluped ibeatus SUte SIMPEUM QUAT ue im
ransequunt di veiis doluptur?

E' un'i occum vellum Uptatio blatis sboress imvensm hi incle valendila o sum sciende Bitalat ionbennt.
Fitiam 1 quambor o beasis eatetureped odi te nation it

Cierum ute s digremis sborpodit, oiee U Miuits volorerum nehend i st velupta archiln, Ol ullitatur secum eum, Wit Guarper UpLIBIA lugrla consed Guod eat eal b volupla tument
10 Semped i £ ipae 10IORUM LG CON M Praet colupil iDeasus JuDE SETPErm QuAT que minbur? Cullone pratonsedit autatur, #x 3 doluptatus ahquame opbiont edisim répe volo omnit m
= rorequunt di velis doluptur? ot dunt viseia rehendandit Bt quia deris um haga. Libial, con peds re lab imod ul comnient

% vt gue quas andi invend etrum e quism facestis ot eic be volorem. fas int
Uptaza blatia sboress imverum hll incie volendita cua eum solende batatat iorberunt. it o T praes
Fiam ax quamilor o bearrs eaiebarpesd odi 1e nation rat. o o e vt . 4 _—
Owt Ultatr ueum eum, i quaeper URLatam lugila conued Quos eat fal la volupta bument qaae, Ity hici dige lmm\mﬂumam
mnta? Cullore pratonsedil Julitur, ex 83 doluplaiur aliquame optans #dim repe volo omnit thwfmw.lwmmmummm(mmnwm
nr&lmuﬂhmnwam“w thnr.muprﬂmuhmn volupta simelenise voluptiuntem sum, lempes autatem qui dus delgendi 34 culless ibbeanio. UL
comment aud] Que QuaT quam lacestn pot we te molone, CUpa Sar e3t, welt ationt re doles akgenis masiminciem que volio vollect atinimus #a o,
M!mmqunmnrmm- Nem ipunt. wolupta debasequis i il incipram, olficdends dolore derchiliqui voupbur? Qui dunt.
Mohuptatet vt weilant dolores ot ace et Quatater. Aped Waﬂmﬂnmﬂm Uga. itamn, acearchit lab ipicia sumh COMBM Gui deicias e conam, s 5o pest alt que poresed 4t
e, AU Cusam apsien iendks a0oum hic digent lacous defiat ponbus dobienectn ditss mﬂlmmnnmnmmli«!ﬁmwwmlm!m\uwlmw
e, vohum, 10 QUi ESETAI, TEMGUALP 1S, TRuue eDedia in Con rem aut pos deo Mt OMOsNILS de wbes
VELELR IvElniae vOlupsiuniEm sum, IHmEcs autatem gui dus deigendi 4 culleis iEbeatio. MDWMmmmlmammu.hwmmm oummmu
Ut molore, culpa ditae #41, velit AUONE e doles ahQenel MUBMICIEM Que volo voiect alirmus e0n dOLPLIGUAL 008 BFChCaE AUTRCUM venima dest Pt LIDONIE MUDINUM NCNet vendernate
#3008, volupta Sebisequia 18 i iInciptam, olficidenda dolore denchiliqu voluptur? Ques dunl. CLmend:li FECIFL 0 Draquae ventur masm nos ipid gul tomedic, Fugitay imilluplia andi destecae
i e s e S SR S s e e e e ™
il labo, Masm enl &2 1 quisndit, sequae molut Lot as adie voluptatem luga. Everng sandebnlagas berum Unl Guae duda erihis delonio. ipsem Tugil sumgue molla 5 ad Quae niet
uumiicrepeve skt G Ex de (ontas rsumat quatic, ELgus sed dxces volupbin quod aplignam re rarmequie dOLBLIDE i) WeqUe endemEd recullenis o Dtem BiL, B AUTABLGW
mechplp o abuptt s peum i, Inokaters. i quae 13 noeseguad net Lokt modd, culpanem guissn natngtur mi, el incipsunt erum as ado

fuga. Ovitatguam volut eos dohuplabqual eod arciicas Jubecum vemnma deal el liboriae
Friparum nenel vendpnate cumendili rCtEa beagquar ventur mamim nos spid qui comedio.
Fugtas imiluptia andh destecar Pa volupBs Sam quuniis e dOfORALEL QUATUr femgue O

T s e i o e —— —————1
g faccae destrum, Gue rate noba Sandebithqul Bem unt guae Judis enis dalono. ipsum.
gt wimgque molla § ad quae neet explignam m nomenuae doluplipe ipw teque endempo

Pl . o e et 4 335 (ot SO o e e Community Newspapers advertisement example
re vreped ma volor it daluph, ‘ e #atum vol :

B e e, Ham i s i i e As shown, the Community Newspapers

Belynar Cemmmdoeriyiarpen o g 20 sepeks s unn, advertisements have the Parks and Wildlife logo,
S e e s o e e WA Coat of Arms version, placed in the artwork.
b i B Adjustments are made to the text to fit the

L B! tone s, commodia &

specified width of the advertisment.

it taboepctus molent aut psbundam quautis abor accupls Quibut am et
eCcatem &4 fabor epudor pORRDS Cduae pe voluptatur?

BECUSE LERET) 3 GUOSUIM ALNDIS AN EVENAE PRITOToepol
aguddmi,

The West Australian Jobs Board advertisement example

Escape to the striking landscapes
of the north-wirst this winter
‘ with a good boak to help you
enjoy your visit

A new, mArtne perk v

%

E I#:%E
/[36:95 |

Campaign advertisement example Full-colour feature magazine display advertisements
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The department logo is to appear on signage where appropriate. Where space is limited, signage is to adopt the same

logo treatment as the corporate apparel uniform badges (see page 18) using the Parks and Wildlife symbol with the
words ‘Parks and Wildlife’ underneath it. For more signage details contact the Parks and Wildlife Sign Design Studio

on 9334 0578.

%;;% %%Jﬂ

Thin PP 1 it St Pk s alns 88 Pl
- e T Yy

Thes ars daern camunten bt el Ty s Seied
2 B 88 S0 g w3 ey e

84 Peasn kD s
ol gy
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S S ) e o
O L T e
S e ssapi
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Interpretive signage (left)

The department logo, in the mono version of the
preferred format (see page 4), is to always appear
at the base of the sign.

PARKSAND
WILDLIFE

_

Boundary signage - routed timber (above)

Example of department symbol with text placed underneath,
which is to appear on all boundary signs for national

parks, nature reserves and conservation reserves. The State
Government Badge is to always appear on the left.

IR

{15
\(\\‘h 11 -
A PARKSAND
Ky WILDLIFE

Somewhere

National Park
%

Boundary signage — aluminium

Example of department symbol with text, placed next to the State Government Badge, which
is to appear on all boundary signs for national parks, nature reserves and conservation reserves.
The State Government Badge is to always appear on the left.

Vehicle signage

Vehicle signs can display either the Parks and Wildlife symbol on its own, or with the words ‘Parks and Wildlife’
underneath it, or to the side (see above example for boundary signage), or the department’s full logo
(Logo 1 - see page 4). For more information about vehicle signage contact the Parks and Wildlife Manager Fleet

and Work Support Section on 9219 9345.
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Online Ja
Website &l‘?i 7 PARKSAND
The following points must always be followed for foouammeniion WI L D L l F E

WA State Government websites. Logo example shown above.

»  The State Coat of Arms is to be displayed.

* The text ‘Government of Western Australia’ is to be displayed.

s Visual identity for websites should be consistent with the overall visual identity of the department,
as detailed in this style guide.

* WA State Government agencies must comply with the Government of Western Australia Web Governance
Framework (http://Awww.finance.wa.gov.au/cms/content.aspx?id=16137) and follow the Website Standards and
Guidelines (http:/Avww.finance.wa.gov.au/cms/content.aspx?id=16134).

Email correspondence

Email is the most common and wide reaching method of communication used by the department, and in most

instances emails are considered official corporate records. It is therefore recommended that consistency of the Parks

and Wildlife visual identity is maintained in all correspondence.

In addition, accessibility is important. The department has a responsibility under its Disability Access and Inclusion Plan

to consider that emails are accessed using a variety of different technologies by people with varying abilities.

To ensure maximum readability and professionalism:

* Keep emails and email signatures simple, and preferably consistent across business areas (see example email
signature below).

e Use a simple font style, such as Arial, at a size of at least 12 point.

* Maintain a strong contrast between the background and text colour, and avoid watermarks and use of graphics
as backgrounds.

= Avoid using a logo or graphic and, if one is required, reduce its size to make it more easily downloadable for
slow internet connections or mobile devices, and format it with alternative text so that it can be interpreted by a
text reader. Keep in mind that logos and graphics are often received as attachments rather than being embedded
in the document.

=  Avoid HTML formatting as it may not appear on the recipient’s email the way it was intended.

*  Write out URLs instead of using hyperlinks, to ensure the link is received.

« Toavoid causing offence or giving the wrong impression reconsider using a quote.

e Assome email clients may not include header information in replies and forwards, consider including email
contact details in the signature.

¢ Using the accepted signature delimiter (--) will help the email signature to be recognised as such by email clients.

First name Surname

Job title

Division

Department of Parks and Wildlife

ph: number | fax: number | email: email address
Identification name badges
Name badges, as shown in the example below, are available for order through nominated Administration Assistants
in each cost centre.

Parks and Wildlife staff name badge example Parks and Wildlife volunteer name badge example

B L

wwze

Text: Full name only — font: Arial Bold 18pt Text: First name only — font: Arial Bold 18pt

Ink colours:
levs7as0 I evsesr B pwis 144 Il Vs 647 Text font: Arial Regular 16pt

p 17

WWLE



Corporate apparel

The words 'Parks and Wildlife' and the department's symbol must appear on upper garments worn by office staff
who deal directly with the public (frontline staff), non-designated field staff and conservation employees. This should
be positioned above the left pocket as illustrated below. If there is no pocket, the name and symbol is to appear in the
same position. The colour of the name is to change as outlined below, to contrast with the various coloured materials
that are used.

For office staff who do not deal directly with the public (non-frontline staff), there is an option to wear the symbol
on upper garments without the wording, positioned above the left pocket as illustrated (see page 19). If there is no
pocket, the symbol is to appear in the same position.

The wording and the symbol are replaced with a shoulder badge on the upper garments worn by staff who are
designated as CALM Officers, Rangers or Wildlife Officers under the CALM Act.

Any additional logos or symbols to appear on upper garments must be approved in advance by the Director Strategic
Development and Corporate Affairs (or designate).

PARKS AND :lLeuer height 6mm | Total height 35mm Font: Gill Sans {bold and light)
WILDLIFE

85mm wide
Office shirts - frontline staff Field shirts (non-designated staff) and
work shirts — green and khaki options
Light fabric
PARKS AND | rext: pms 647 Light fabric
WILDLIFE PARKS AND Text: PMS 555
WILDLIFE
Dark fabric . Dark fabric
[ 3 2 LECWANIBE Text: white Text: PMS 451

PARKS AND
'WILDLIFE

- WILDLIFE

Dark fabric
Text: white

'/ PARKS AND
WILDLIFE

gn\mﬂ 54
WILDLIFE

p18



Corporate apparel (continued)

Office shirts — non-frontline staff

Symbol use on upper and lower garments

Where the words and symbol of the department will not fit on upper garments such as jackets, the symbol is to be
positioned alone, in full colour.

On lower garments, such as trousers, shorts and skirts, the symbol must appear in line art form above the rear left
pocket in a slightly lighter shade than the fabric colour. If there is no pocket, the symbol is to appear in the same
position.

Full coloured form Line art/black form

Height of square 17mm Height of square 17mm

p19



height
B80mm

Shoulder badges

Shoulder badges are to be embroided on the shirt sleeves of designated officers wearing either the field uniform or
waork wear. The embroidery must visually match the PMS colours as specified below.

Shoulder badge on light fabric

5 PMS2975

PMS 647

» Textand edge of badge: PMS 555 or to match dark
green fabric of uniform, whichever is closer.

Shoulder badge on dark fabric

PMS 7489
Text and edge of
badge: PMS 451
or to match light
colour fabric of
PA R Ks A N D uniform, whichever
WILDLIFE o
Background of badge WILE
to be fabric only WESTERN

WESTERN
AUSTRALIA

AUSTRALIA Background of
badge to be

fabric only.

All colours are the same
as badge on light fabric
except as indicated above.

A
Y

width 75mm
Generic

Badge types

There are four designs for the shoulder badge: generic, Ranger, Wildlife Officer and CALM Officer.
Each badge is to have the wording 'Parks and Wildlife’ positioned below the symbol as shown, with no alterations in
size and proportion allowed.

Generic

The generic badge is to have the wording ‘Western Australia’ as illustrated above left, and is to be worn by staff who
wish to have it known they are from Western Australia.

Ranger, Wildlife Officer and CALM Officer

These badges are for designated officers, who will need to indicate at the time of ordering their shirts which of the
designations is to appear on their shoulder badges. For these staff, the words ‘Western Australia’ in the generic badge
are replaced with one of the following, as illustrated below:

PARKS AND
WILDLIFE

CALM
OFFICER

PARKS AND
WILDLIFE

RANGER

PARKS AND
WILDLIFE

WILDLIFE
OFFICER

Ranger Wwildlife Officer CALM Officer
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Shoulder badge positioning Generic, Ranger, Wildlife Officer
and CALM Officer (light fabric)

Both sleeves are to be embroided as shown below.
Badges are to be positioned in the centre of the crease line,
four centimetres down from the seam that joins the sleeve
to the main body of the shirt.

Generic, Ranger, Wildlife Officer
and CALM Officer (dark fabric)

Hats and caps
The words ‘Parks and Wildlife' and symbol must appear on the front of hats and

caps, positioned as illustrated. The words ‘Parks and Wildlife’ are to appear in a Approx.
contrasting colour as detailed below. 52mm in
height
Hat (dark fabric) IC
Text: PMS 451 o to match light WILDLIEEY
colour of uniform, whichever
is closer.

PMS 144 can also be used
(orange colour in symbol).

Text: PMS 647

Volunteers

The words ‘Parks and Wildlife’ and symbol must appear on the front of volunteer apparel shirts, positioned above the
left pocket as illustrated. If there is no pocket, the name and symbol is to appear in the same position.

85mm in width

Dark fabric

Text: PMS 451 or to match
light colour of uniform,
whichever is closer.

PMS 144 can also be used
(orange colour in symbol).




nore
For more information concerning the use of the department’s corporate logo, please contact:
Director, Strategic Development and Corporate Affairs
Department of Parks and Wildlife
Locked Bag 104

Bentley Delivery Centre
BENTLEY Western Australia 6983

Phone: (08) 9219 9900
Facsimile: (08) 9219 9910
Email: directorSDCA@dpaw.wa.gov.au

Information current at 1 July 2013.

This publication is available in alternative formats on request.



