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economic impacts. It imPoses
extra costs on local authorities in
the provision of services, maYbe
leading to h igher  rates for
res idents,  and on local
communities in terms of traffic
congestion during peak holidaY
times. Tourism carries the inherent
danger in  that  i l  can destro)  the
\  ery th ing thal  generared i t  in  the
first place - tourism must be
sustainable - the needs of toda) 

',,

v is i tor  should nol  be met  a l  lhe
expense of future generations.

The Engl ish Tour is t  Board
f o r m u l a t e d ' P r i n c i P l e s  f o r
Susta inable Tour ism' ,  u  h ich are
well worth repeating here:

1 .  T h e  e n v i r o n m e n t  h a s  a n
i n t r i n : i c  r  l l u e ,  w h i c h
outweighs its value L1s a lou rism
asset. Its enjoyment bY future
generations and its long-term
survival mustnotbe Prejudiced
b)  shor t - lerm considerat ions

2.  Tour ism should be recognised
as a positive activity with the

So fhot visitots can see lhe woterbids betteL
Connie Jones built o bootdwalk af Motildo Loke
Form, Gingin.

other. It is a WA-based network
and information resource and its
b inh is  d i rect ly  re lated to the fact
that the tourism industry of the
t i m e  d i d  n o t  u n d e r s t a n d  l h e
pr inc ip les and values of  th is  newly
emerging par t  o f  the industry
FACET is  a unique organisat ion.
t h e r e  i s  n o t h i n g  q u i t e  l i L e  i t
e lseu here in  Austr r l i r .  and i f  You
are thinking of entering the tourism
f ie ld.  t  would h ighly  recommend
joining.

In summary, talk to as many
people inthe industry as is possible.

Strotegicolly plon your
tourism product

In considering the viability ofa
tourism product and defining the
market, planning is crucial. The
f i rs t  p lace lo  s tar t  would be lo
c: r r ry  out  a s i tuat ional  analYsts
related to your product and the
cu5lomers you hope to al I ract. This
could take the form of:

potential to benefit the community and the place as

well as the visitor.

3.  The re lat ionship between tour ism and the

envi ronment  must  be managed so that  the

environmentis sustainable in the long term. Tourism

mustnot be allowed to damage the resource, prej udice

its tuture enjoyment or bring unacceptable impacts.

4. Tourism activities and developments should respect

the scale and nature of the place in which they are

sited.
5. In any location harmony must be sought between the

needs ofthe visitor, the place and thehost communlty.

It is important to understand that natute-based eco-

and cultural tourism grew out of a demand for an

authentic individual travel experience, as opposed to

fabricated mass tourism packaged touls. It has taken

the tourism industry some time to cometo grips with tf;e

principleS of sustainable tourism, as stated above. As a

result, organisations have been formed to bring together
people with common interests. One ofthese organisatons

is FACET, Forum Advocating Cultural and Eco

Tourism.
FACET formed in the early nineties when it became

apparent that the many exciting and interesting

developments taking place in the field of cultural and

eco-tourism were happening in isolation from each

The region: where you fit - market, infrastructure,
industry?

Access: what is available eg rail, road, air?

Strategic alliances: what opportunities exist to
negotiate and form co-operative arangements with
nearby local i t ies and communi t ies in  order  to

strengthen the tourism product being offered?

Accommodation capacity: what is the range available
locally - will it suit your customers'?

Tourism trends: what has been the
growth in visitor numbers over the last five years? (A

primary source for this information should the
Australian Bureau of Statistics and your local tourist
bureau who generally record visitor numbers on &
dai ly  basis . )

Tourism attractions: list and map significant tourist
attractions that can complement what you are offering.

Trends in external environment: assess strengths and
weaknesses, eg regulatory control by government

instrumentalies.

Target markets: find out who the existing visitors are
- do they suit your product?

Market position: what image or icon represents your

legion? What are the key features in promoting the

area?
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